
You said: 

At the time of writing, there is not a single mass media article comparing Neuralink Blindsight 
with The vOICe. Why? 

Google Gemini 3 Pro said: 

You are largely correct. A review of major media outlets (NYT, BBC, CNN, Wired, etc.) confirms 
that there are virtually no mainstream articles directly comparing Elon Musk’s Neuralink 
Blindsight with Peter Meijer’s The vOICe. 

While you will find this comparison in niche academic papers, specialized blindness-tech 
forums, and on Peter Meijer’s own website, the mass media has completely ignored it. 

Here is an analysis of why this "blind spot" exists in modern journalism. 

1. The "Cure" vs. "Aid" Narrative Gap 

The primary reason is how the media categorizes these two technologies. 

• Neuralink is framed as a medical "cure." By interacting directly with the visual cortex, it 
promises to restore the native sense of sight.1 This fits a powerful, centuries-old 
narrative archetype: the miracle of the blind seeing again. 

• The vOICe is framed as "assistive technology." Because it uses sound to encode visual 
data (sensory substitution), journalists view it as a "workaround" or a coping mechanism 
rather than a restoration of sight. 

• The Reality: Ironically, The vOICe currently offers higher resolution (equivalent to 
roughly 60x60 pixels or more depending on auditory training) than the initial "Atari 
graphics" promised by Neuralink. However, because The vOICe requires the user to 
learn a new sensory language rather than passively "receiving" vision, media outlets 
treat it as a tool, not a breakthrough.2 

2. The Musk/Hype Economy 

Modern tech journalism is heavily driven by the "attention economy," where clicks generate 
revenue. 

• The Musk Factor: Elon Musk is a singular traffic driver. Articles featuring "Musk," "Brain 
Chips," and "Cyborgs" generate exponential engagement. 

• The "Indie" Nature of The vOICe: The vOICe is largely the work of one independent 
researcher, Peter Meijer, and has been around since the 1990s. It lacks a PR 
department, venture capital backing, or a flashy IPO. In the eyes of a tech editor, 
comparing a billion-dollar company to a decades-old software project feels like 
comparing a Ferrari to a bicycle—even if the bicycle is currently more functional. 

3. Conceptual Complexity 

Journalism often struggles to explain nuance. 

• Neuralink is easy to explain: "Camera talks to chip; chip talks to brain; blind person 
sees." It is intuitive and sci-fi. 



• The vOICe is hard to explain: "Camera turns images into soundscapes; high pitch is up, 
low pitch is down, volume is brightness; the brain eventually recruits the visual cortex to 
'see' the sound." 

• The Friction: Explaining sensory substitution requires explaining neuroplasticity and 
cortical remapping. Most journalists opt for the simpler story (the brain chip) rather than 
the complex one (learning to see with ears). 

4. The "Invasive" Bias 

There is a strange paradox in tech reporting: Invasive tech is treated as more legitimate than 
non-invasive tech. 

Because Neuralink requires craniotomy (brain surgery) and FDA breakthrough device 
designation, it is treated with a gravity that a non-invasive software app is not. The surgery itself 
signals "serious medical intervention" to the press, whereas downloading an app signals 
"consumer gadget." 

Summary Comparison (The Story They Are Missing) 

If a journalist were to write this article, here is the scoop they would find: 

Feature Neuralink Blindsight The vOICe 

Method 
Invasive: Micro-electrodes in the 
brain. 

Non-Invasive: Auditory sensory 
substitution. 

Resolution 
Low: Phosphenes (flashes of 
light), "Atari graphics." 

Medium: High enough to read 
large text or see shapes. 

Cost Likely High (Surgery + Hardware). 
Free (Software runs on 
Android/PC). 

Risk 
Infection, brain bleed, rejection, 
hardware failure. 

Zero medical risk. 

Learning 
Curve 

Unknown (Passive reception vs. 
interpretation). 

High: Requires months of training 
to master. 
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